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Depiction of Anger, Disgust, Joy, Fear  
and Sadness from the animated movie 

Inside Out.
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THE MANY “ME’S” OF THE SELF
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Get the edge on your studies. 
edge.sagepub.com/barrett

• Take a quiz to find out what you’ve learned.
• Watch videos that enhance chapter content.
• Explore related web and social media activities.

Self: The 
psychological 
apparatus that gives 
a person the capacity 
to consciously think 
about him or herself
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Think Ahead!

1. What is the purpose of the self?

2. How do you come to know yourself?

3. What influences your self-esteem?

Name Description Illustration

Self-concept Beliefs about yourself, who you are Student, brother, athlete

Self-esteem Feelings about yourself, your self-
evaluation

Good student, trustworthy brother, 
skilled athlete

Interpersonal self Who you present to other people Friendly, caring, selfless

Executive self Engages in self-regulation, exercises 
willpower

Impulse control, delayed gratification

TABLE 4.1 The Many Selves

WHAT IS THE SELF: THE SELF AS THINKER AND THE THOUGHT

Knowing Oneself: The Self-Concept
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Self-Concept: 

Set of beliefs a 
person has about the 
characteristics she or 
he possesses

Schemas: Cognitive 
structures that 
organize knowledge 
about particular 
objects of thought, 
such as concepts, 
experiences, or roles

Self-Schema: 

Schema that 
organizes information 
about oneself with 
respect to specific 
domains of one’s life

Over 2000 years 
ago Socrates 
encouraged people 
to “know thyself.”
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Self-Discrepancy Theory and Possible Selves
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Self-Discrepancy 

Theory: Idea that 
each person has an 
actual, ideal, and 
ought self

Actual Self: Who 
one is

Ideal Self: Image 
of a hypothetical self 
that possesses the 
qualities and features 
that a person’s wishes 
he had

Ought Self: Image 
of a hypothetical 
self who a person 
believes important 
others think he or she 
should be
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IS, OUGHT, AND 
IDEAL SELVES

Are you who your 
parents want you to 
be? Who you want 
to be? Perhaps you 
work in package 
delivery (is self), yet 
you want to be a 
basketball player 
(ideal self), and your 
parents want you to 
be a doctor (ought 
self).

©iStockphoto.com/Aksonov.

©iStockphoto.com/annebaek.©iStockphoto.com/sturti.
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KNOWING WHO WE ARE: INTROSPECTION AND SELF-PERCEPTION
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Think Again!

1. What is your self-concept? A schema?

2. What are your actual, ideal, and ought selves?

Introspection: 

Looking internally at 
the self to examine 
who one is, how one 
feels, and so forth
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David Grossman / Science Source.

All of us engage 
in introspection 
in our efforts to 
better understand 
ourselves.
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Introspecting About Reasons Can Undermine SatisfactionFIGURE 4.1
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Participants who provided reasons for their choice of poster were less satisfied several 
weeks after making their choice than control participants, especially if they selected 
the humorous poster.

Source: Adapted from Wilson, T. D., Lisle, D. J., Schooler, J. W., Hodges, S. D., Klaaren, K. J., & LaFleur, S. J. (1993). 
Introspecting about reasons can reduce post-choice satisfaction. Personality and Social Psychology Bulletin, 19, 331–339.
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Self-Perception 

Theory: Idea that 
peoples sometimes 
infer their own 
attitudes in the 
same way that a 
third party might 
infer their attitudes: 
by watching their 
behavior
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Vicarious Self-PerceptionFIGURE 4.2
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Source: Goldstein, N. J., & Cialdini, R. B. (2007). The spyglass self: A model of vicarious self-perception. Journal of 
Personality and Social Psychology, 92, 402–417.

All participants listened to an interview in which the interviewee ultimately decided to 
provide additional, unexpected help to the interviewer/experimenter. Participants were 
either led to believe that they were very similar to the interviewee (merged identity 
condition) or were given no information about similarity (no information condition). 
Merged-identity participants saw themselves as more sensitive to others and more 
self-sacrificing versus the no-information participants (higher numbers reflect greater 
self-rating of sensitivity or self-sacrificing). That is, their self-perceptions changed as 
a result of witnessing the behavior of a similar other. In addition, as a result of the 
similarity manipulation, the merged-identity participants were more likely to help the 
experimenter than were the no-information participants.

Source: Adapted from Study 2, Goldstein, N. J., & Cialdini, R. B. (2007). The spyglass self: A model of vicarious self-
perception. Journal of Personality and Social Psychology, 92, 402–417.
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HOW FACIAL 
EXPRESSIONS 
CAN AFFECT YOUR 
EMOTIONS

Participants who 
held a pen in their 
lips rated a comic as 
less humorous than 
those who held a 
pen in their teeth.

Intrinsic 

Motivation: 

Desire to engage 
in a behavior 
simply because it 
is interesting or 
enjoyable

Extrinsic 

Motivation: Desire 
to perform a behavior 
as a result of external 
rewards or pressures

Overjustification 

Effect: When one’s 
intrinsic motivation—
such as enjoyment 
experienced by 
simply enacting 
the behavior—is 
weakened by the 
presence of extrinsic 
motivation

Facial Feedback 

Hypothesis: Idea 
that people infer their 
feelings from their 
facial expressions
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Think Again!

1. What are the limits to introspection?

2. What does self-perception theory say about how we learn about the self?

3. Try listing a couple of activities that you are intrinsically and a couple that you 
are extrinsically motivated to do.

DOING RESEARCH: QUESTIONING SELF-REPORTS AND SURVEYS
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Self-Report: 

Individual’s  
conscious response 
to a question or 
situation 

A Chinese census 
taker collecting 

personal information. 
Self-reports are 

often accurate and 
can be very useful, 

particularly when the 
information sought 
is noncontroversial 

and the respondent 
is unlikely to wish 

to hide his answers 
from the researcher.
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Response Effects: 

Unintended 
variations in question 
responses that stem 
from procedural 
aspects or features 
of the survey 
instrument, such 
as the wording of a 
question or the order 
of the questions

Acquiescence 

Bias: Tendency to 
agree with or say 
“yes” to questions

Extremity Bias: 

Tendency to provide 
answers that are at 
the extremes of the 
response options
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Do Americans Still Hate Welfare? Depends on How You AskFIGURE 4.3
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Source: Based on Schneiderman, R. M. (2008, October 30). Do Americans Still Hate Welfare? The New York Times.

Often different data can be obtained by asking the same question in varying ways. A 
recent example is a 2006 survey by the National Opinion Research Center reported in 
the New York Times in which 20% of respondents said that the U.S. government spent 
too little money on “welfare,” but 65% indicated that it spent too little on “assistance to 
the poor.”

Source: Reported in Schneiderman, R. M. (2008, October 30). Do Americans still hate welfare. The New York Times.
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Context Effects: 

Variations in 
responding because 
of survey features 
encountered prior to 
answering a question
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Think Again!

1. What are the advantages of self-reports?

2. What are the disadvantages of self-reports?

3. What are the three types of response biases?

EVALUATING HOW WE ARE DOING

Self-Esteem
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Self-Esteem: 

Overall positive or 
negative evaluation of 
oneself

Surveys: 

Questionnaires that 
consist entirely of 
self-report items that 
can be administered 
on paper, computer, 
online, or in 
interviews
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Sociometer 

Hypothesis: Idea 
that people have 
a psychological 
mechanism—the 
sociometer—that 
assesses the strength 
and importance of 
social relationships 
and that these 
relationships strongly 
influence self-esteem
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Theory of Social 

Comparison 

Processes: Idea 
that people will 
evaluate how they 
are doing using 
subjective standards 
when objective 
standards are not 
available

Social 

Comparison: 

Monitoring how one 
is doing and adjusting 
one’s behavior 
accordingly in an 
effort to be liked by 
important others

Self-Evaluation 

Maintenance 

Model (SEM): 

Postulates that a 
person typically 
only makes social 
comparisons when 
this will improve her 
or his self-evaluation
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SELF-REFLECTION 4.1
Measuring Your Self-Esteem (Part 1)

As you see in the main text, self-esteem is how we feel about or evaluate our self. One 
of the most frequently used self-esteem measures is the 10-item scale published by 
Morris Rosenberg (1965). This scale is primarily used to measure global, as opposed to 
specific, self-esteem (see text). To get a rough idea as to your self-esteem, take a min-
ute and answer the following questions, and then turn the page to interpret your score.

Measuring Your Self-EsteemMTABLE 4.2

TURN THE PAGE TO FIND OUR ANSWERS.

Source: Adapted from Rosenberg, M. (1989). Society and the adolescent self-image (Rev. ed.). Middletown, CT England: 
Wesleyan University Press.

Item

Response options

Strongly 
disagree Disagree Agree 

Strongly 
agree 

1. On the whole, I am satisfied with 
myself. 1 2 3 4

2. At times, I think I am no  
good at all.

1 2 3 4

3. I feel that I have a number of 
good qualities.

1 2 3 4

4. I am able to do things as well as 
most other people.

1 2 3 4

5. I feel I do not have much to be 
proud of.

1 2 3 4

6. I certainly feel useless at times. 1 2 3 4

7. I feel that I am a person of worth, 
at or on an equal plane with 
others.

1 2 3 4

8. I wish I could have more respect 
for myself.

1 2 3 4

9. All in all, I am inclined to feel that  
I am a failure.

1 2 3 4

10. I take a positive attitude toward 
myself.

1 2 3 4Do n
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Scoring key: for items 1, 3, 4, 7, and 10, SA � 3, A � 2, D � 1, SD � 0; for items 2, 5, 
6, 8 and 9: SA � 0, A � 2, D � 2, SD � 3. To calculate your score, write the number 
corresponding to your answer to the right of each item. Next add up all of the scores 
to obtain your total score. The higher the score, the higher you self-esteem is. Your 
score should fall between 0 and 30. The average score for an adult is about 22, and 
the majority of people score between 15 and 25. (Please note that your score is simply 
a rough estimate and does not constitute a clinical diagnosis.)

SELF-REFLECTION 4.2
Measuring Your Self-Esteem (Part 2)

Self-Protection: 

Efforts intended to 
maintain or defend 
one’s positive self-
image

Self-Promotion: 

Efforts designed to 
enhance one’s self-
image

Downward Social 

Comparison: 

Contrasting one’s 
own performance, 
ability, or situation 
with individuals who 
did less well, have 
weaker abilities, 
or are in worse 
situations 

Upward Social 

Comparison: 

Contrasting one’s 
performance, ability, 
or situation with 
individuals who 
performed better, 
have stronger 
abilities, or are in 
better situations
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Counterfactual 

Thinking: Imagining 
what could have 
happened (but did 
not)

False Consensus 

Effect: Believing 
that one’s opinions or 
behaviors are more 
common than they 
actually areDo n
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False Uniqueness 

Effect: Holding 
incorrect beliefs 
about how different 
one is from others

Better-Than-

Average Effect: 

Judging that one 
is above average 
on most desirable 
characteristics
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Hypothesis: Participants will rate themselves as better or higher than their college 
peers across a range of personality traits.

Research Method: As part of a larger testing situation, participants rated them-
selves or their average college peer on twenty-three traits, including cooper-
ativeness, intelligence, truthfulness, kindness, attractiveness, and athleticism. 
Participants in a control condition did not complete these ratings. Eight weeks 
later, participants who initially rated themselves now rated the average peer, and 
those who initially rated their average peer now rated themselves. Control partic-
ipants rated both themselves and their average peer.

Results: The results confirmed the hypothesis. Regardless of whether partici-
pants rated themselves before, after, or simultaneously with the ratings of their 
peers, their self-ratings were typically higher than their peer ratings.

Conclusion: College students continue to believe that they are better than the 
average college student.

Source: Adapted from Guenther, C. L., & Alicke, M. D. (2010). Deconstructing the better-than-average effect. 
Journal of Personality and Social Psychology, 99, 755–770.

THE BETTER-THAN-AVERAGE EFFECT

RESEARCH BOX 4.1

Self-Serving 

Attributional Bias: 

Taking credit for 
one’s successes but 
blaming outside 
factors for one’s 
failures
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Think Again!

1. How is self-esteem different from self-concept?

2. What are two ways do you enhance your self-esteem?

3. What is the bias blind spot? Do you think you have this bias?

SELF-PRESENTATION: DISPLAYING ONESELF
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Bias Blind Spot: 

Believing that one is 
immune to cognitive 
biases that affect 
others

Interpersonal Self: 

Way we present 
ourselves to other 
people

Impression 

Management: 

Efforts to project the 
image of the self that 
a person wants others 
to have

Self-Monitoring: 

Extent to which 
people chronically 
think about how 
they appear to 
others and, as a 
consequence, change 
their appearance and 
behavior to fit the 
circumstances
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Spotlight Effect: 

Overestimation of the 
extent to which other 
people are observing 
and noticing one

Illusion of 

Transparency: 

Incorrect belief that 
others can “read” our 
emotions or detect 
our lies merely by 
looking at our facial 
expressions
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The Spotlight EffectFIGURE 4.4
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Ingratiation: 

Attempts to get 
particular persons to 
like us Do n
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Getting Them to Appreciate Me: Self-Promotion
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Name Examples

Self-monitoring Changing one’s behavior and attitudes to fit in

Ingratiation Flattery, giving gifts, doing favors, opinion agreement

Self-promotion Demonstrating competence, claiming competence

Self-handicapping Creating obstacles to provide excuses for failure

TABLE 4.3 Strategies of Self-Presentation
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As you know, people strive to ensure 
that others have favorable opinions of 
them. One domain of life in which posi-
tive impressions are particularly impor-
tant is work—otherwise we wouldn’t 
be able to obtain, keep, or advance in 
our jobs. Social psychologists and oth-
ers have extensively investigated how 
people attempt to manage the impres-
sions they make during interviews as 
well as on the job (Barrick, Shaffer, & 
DeGrassi, 2009; Bourdage et al., 2015; 
Cialdini, Petrova, & Goldstein, 2004; 
Ingold, Kleinmann, König, & Melchers, 
2015; Jones & Pittman, 1982). There 
are many strategies people may use to 
manage impressions, including provid-
ing answers that are more socially desir-
able than their true answers (e.g., stating 
that they like working in teams even if 

they don’t because they think the inter-
viewer wants to hear this) or claiming 
skills and/or experiences that they do 
not have (Levashina & Campion, 2007; 
Roulin, Bangerter, & Levashina, 2015; 
Tsai, Huang, Wu, & Lo, 2010; Weiss & 
Feldman, 2006).

For instance, using three measures of 
faking, O’Connell, Kung, and Tristan 
(2011) found that job applicants were 
more deceptive than existing employ-
ees and that they also gave signifi-
cantly more positive self-reports than 
did employees (see this chapter’s Doing 
Research text box). Levashina and 
Campion (2007) developed an Interview 
Faking Behavior Scale that could accu-
rately reveal when individuals were fak-
ing answers during interviews. They 

MANAGING IMPRESSIONS

SOCIAL PSYCHOLOGY APPLIED TO 
WORK
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learned that more deception occurs 
when people are asked about hypothet-
ical situations (e.g., “Suppose you have 
a great idea, but there is opposition to it 
among your colleagues. What would you 
do to persuade your colleagues to ‘see 
things your way’?”) than past behavior 
(e.g., “Describe a time when you had a 
great idea, but there was opposition to 
it. How did you do persuade your col-
leagues to ‘see things your way’?”). 
Moreover, participants tended to fake 
their answers more when the interview-
ers did not engage in follow-up ques-
tioning after receiving the initial answers.

People of course differ in the extent to 
which they actively manage impressions. 
For example, it won’t surprise you that 
individuals who are relatively high on an 
honesty-humility personality dimension 
are less likely to engage in impression 
management (Bourdage et al., 2015). 
Extraverts have a greater tendency to 
self-promote and attempt to ingratiate 

themselves than do introverts, and more 
agreeable individuals also engage in 
ingratiation. Other research has shown 
that people who are actively managing 
impressions are also more prone to mis-
representing themselves on personality 
scales (Ingold et al., 2015). Guadagno 
and Cialdini (2007) conducted a qual-
itative review of the literature and con-
cluded that men and women seem to 
manage their self-presentations gener-
ally in line with traditional gender roles. 
Hogue, Levashina, and Hang (2013) pro-
vide empirical evidence that men and 
women who are high in Machiavellianism 
(the desire to further self-interest regard-
less of the cost) more intensively attempt 
to ingratiate themselves than women 
low in it. Individuals who are concerned 
that their group membership may lead 
to negative impressions, such as gays 
and lesbians (Jones & King, 2014) and 
Asian Americans (Roberts, Cha, & Kim, 
2014), often actively seek to manage 
their self-presentations.

I Failed But I Am Still Competent! Self-Handicapping
,�	�� ��� �	� ���� ���������� ����� �� ���	���
� ���
���� ��

� ��� ���������� �	� 
�� � ��� ���

��������������� ���� ��� ������������ 	�
�
�	������/�������������� ���������"� 	����
������	����	�
�
�	������	�������������	�	���������������

��������F��������	���
���� 

��������	�	���	�
��������������������	�����

�� ����	��������������7��������
���������
	���� �������� ������� ��������	�	����������� �	� ��������

�����������	���
�	� ���	����		�
	��������������
���������	�������������������������	�
������������������������
�������	���

������������������������������
������������������1O���	�;�B���
�	��03@25��?��	���������
��

���self-handicapping������
��	����������������	�����������������������������
� �


���������	����		������
	��	�������������������’	�	�
�
�	����������:���������	���	���
����

Self-Handicapping: 

Arranging events 
that may reduce one’s 
likelihood of success 
but also protect 
one’s self-esteem by 
serving as excuses for 
possible failure
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Think Again!

1. What are high and low self-monitoring? Are you high or low? Why do you 
think that?

2. What is the illusion of transparency?

3. When have you self-handicapped? Why did you do it?
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SELF-REGULATION: CONTROLLING ONESELF
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Willpower: Mental 
energy needed to 
change the activities 
of the self to meet the 
desired standards

Self-Regulation: 

The capacity 
to control one’s 
thoughts, feelings, 
and behavior
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The Limits of WillpowerFIGURE 4.5
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Consistent with the willpower as resource model, participants who were asked to 
resist eating chocolate worked only about half as hard at solving problems than did 
the radish resisters or the control group. Essentially, the chocolate resisters depleted 
their store of willpower while controlling the urge to eat the chocolate, and therefore 
had less mental energy to devote to solving the impossible puzzle.

Source: Adapted from Study 1, Baumeister, R. F., Bratslavsky, E., Muraven, M., & Tice, D. M. (1998). Ego depletion: Is 
the active self a limited resource? Journal of Personality and Social Psychology, 74, 1252–1265.
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Ironic Process of 

Mental Control: 

Trying to control 
one’s thoughts or 
behavior in a way 
that produces the 
very thoughts or 
behavior that one is 
trying to avoid
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Processes of Ironic ControlFIGURE 4.6

60

50

55

40

A
m

o
u

n
t 

o
f 

M
o

ve
m

en
t

45

30

35

Load No Load

Don’t Move Along X-axis Don’t Move At All

Participants instructed to prevent a pendulum from swinging along the X-axis were 
less successful in holding it still then were participants simply asked to hold it steady, 
especially under cognitive load—again, demonstrating that initiating a particular goal 
consciously may generate the opposite behavior than what was intended.

Source: Adapted from Study 2, Wegner, D. M., Ansfield, M., & Pilloff, D. (1998). The putt and the pendulum: Ironic effects 
of the mental control of action. Psychological Science, 9, 196–199.

Think Again!

1. What are self-regulation and willpower?

2. What is an ironic process? What are its two components?

3. The next time you have a song “stuck” in your head, try to suppress it. 
Describe the experience.
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Confirming the Self: Self-Verification
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Self-Verification: 

Seeking information 
that will confirm 
one’s self-concept 

Do n
ot 

co
py

, p
os

t, o
r d

ist
rib

ute

Copyright ©2017 by SAGE Publications, Inc. 
This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.



146 PA RT II    Think ing About the Sel f and Others

FINAL THOUGHTS: THE PARADOX OF THE SELF
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